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MAKE AN EXTRA 
$1,000 A MONTH 

WITH A SIMPLE $50 
DIRECT MAIL 

BUSINESS 
How a Simple Four-Level $50 Mailing System Can Turn a Small Daily 

Mailing Habit Into A Steady Flow Of Cash 

You may get reprint rights to give this report away to your $10 Mailbox Cash Referrals.  Instructions to join are 
below.  

Let’s get started!  

What if you could start a simple home-based business for just $50 and promote it using nothing 
more complicated than envelopes, stamps, and your mailbox? No complicated website. No paid 
online advertising. No social media following required. No expensive inventory. And you don’t need 
to be a professional salesperson. 

And, to be clear you will be promoting a program that earns you $10 per referral but to join it costs a 
one-time $50 to become a full member.  You will be paying 4 members and one monitor $10 each 
to join for a total of $50 one-time. 

However, you will see that power of this business model with a one-time $50 investment can 
generate $100's of dollars in $10 dollars payments per week to your mailbox if not more. 

 

The basic idea is something people have been doing for decades: 

Put an affordable offer in front of enough interested people and give them a simple system they can 
duplicate. 

But there is an interesting twist to this particular direct mail strategy. Instead of being responsible 
for generating every future sale yourself, this system uses a four-level mailing structure. As 
referrals enter the program and begin mailing, your position moves deeper into the system. 

The goal is to eventually reach Level 4, where the combined mailing activity of people coming into 
the program can potentially result in hundreds or even thousands of letters being mailed that may 
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benefit your position—without you personally paying the postage on those additional letters. That 
is where this simple little $50 business gets interesting. 

Why Start With a $50 Offer? 

One of the biggest obstacles in any business is getting someone to make that first purchase. 
People naturally hesitate when they see an offer for $100, $500, or $1,000 from someone they don't 
know. But $50 is different. 

Fifty dollars is affordable for most people interested in starting a small side business. More 
importantly, it gives someone an opportunity to see how the program works without making a major 
financial commitment. Think of the $50 offer as the front door. 

The objective is to attract people who are genuinely interested in earning additional income and 
introduce them to a simple business they can operate from home. Once they participate, they can 
begin promoting the same concept themselves. And that is when the power of duplication begins. 

The Simple Math Behind Direct Mail 

Direct mail is largely a numbers business. You mail offers. Some people respond. You continue 
mailing. Over time, you track your results and determine whether the numbers make sense. For 
illustration purposes, let's use a 3% response rate. 

That equals “3” Responses 

Mail another 100 letters and, using the same hypothetical response rate, you might generate 
another three. 

Mail 500 letters and 3% would equal approximately: 

15 responses. 

Mail 1,000 letters and 3% would equal approximately: 

30 responses. 

Of course, actual results can be higher, lower, or even zero. Your mailing list, sales letter, offer, 
timing, consistency, competition, and many other factors affect response. 

But here's the important part: 
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You don't necessarily need hundreds of people to respond. You need enough people to get the 
duplication process started. 

The Four-Level Concept 

This is where the system becomes much more powerful than simply mailing a $50 offer. Imagine 
starting at Level 1. You mail your letters and generate your first referrals. Those people receive the 
same basic system and can begin mailing too. As referrals are generated, your position advances 
through the four-level structure. 

Level 1 — You Start Mailing 

At this stage, you are doing the work. You send your first batch of letters and begin generating 
responses. Your objective isn't perfection. 

Your objective is simply to: 

MAIL → GET RESPONSES → CREATE REFERRALS → KEEP MOVING 

Level 2 — Duplication Begins 

Now some of the people who responded to your mailing begin participating themselves. Instead of 
only you mailing letters, additional people are mailing. This is the beginning of leverage. Think about 
the difference. 

If you personally mail: 100 letters = 100 opportunities for someone to see the offer. 

But suppose three new participants also mail 100 letters. 

Now another: 300 letters have entered the mail stream. You didn't personally have to print, stuff, 
stamp, and mail those 300 letters. Other participants did. 

Level 3 — The Network Gets Larger 

This is where the mathematics of duplication becomes interesting. Let's use a purely hypothetical 
example. Suppose every 100 letters generated three participants. That would represent our 
illustrative 3% response rate. You mail 100 letters. 3 people respond. Now imagine those three 
people each mail 100 letters. 

That's: 300 additional letters. 

At the same hypothetical 3% response rate, those 300 letters could generate approximately: 9 
additional responses. 
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If those nine people each mailed 100 letters, that would represent another: 900 Letters Mailed. 
And you didn't personally mail those 900 letters.  This is the concept behind leveraged direct mail. 

Level 4 — The Power of Duplication 

Now take the same hypothetical example one step further. 

You started with: 100 letters → 3 responses 

Those three participants’ mail: 300 letters → 9 responses 

Those nine participants’ mail: 900 letters → 27 responses 

Those 27 participant’s mail: 2,700 letters → 81 responses 

Look at what just happened. 

Your original mailing was only: 100 Letters 

But through four stages of hypothetical duplication, the combined mailing activity grew 
dramatically. Instead of you personally having to mail thousands of letters, other participants are 
doing their own mailing. That's the entire idea behind the four-level strategy. You start the process 
with your own mailing and work toward a position where the duplication of the system creates 
much greater exposure. 

It is important to understand that these numbers are illustrations. Real people don't duplicate 
perfectly, response rates fluctuate, some people never mail, and there is no guarantee that a 
network will grow in this exact pattern. But it demonstrates why a multi-level direct mail structure 
can potentially create far more exposure than you could afford to generate completely on your 
own. 

What If Thousands of Letters Were Going Out? 

Here's a question worth considering. How much would it cost you to personally mail 1,000, 2,000, 
or even 5,000 sales letters? You would have: Postage. Paper. Envelopes. Printing. Mailing lists. And, 
of course, your time. 

Now imagine reaching a point where hundreds or thousands of letters are being mailed by other 
independent participants, with some of that activity potentially promoting or benefiting your 
position within the four-level program. That is the leverage. You aren't necessarily trying to become 
the world's greatest direct mail marketer. You're trying to start a simple process that other people 
can duplicate. 
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Could This Generate an Extra $1,000 a Month? 

That's the big question. And the answer depends entirely on the compensation structure of the 
program, your results, the activity of the people participating, and how successfully the system 
duplicates. 

There is no honest way to promise that mailing a certain number of letters will automatically 
generate $1,000. But there is a major difference between trying to generate $1,000 entirely from 
your own mailing activity and participating in a structure where other people's mailing activity can 
potentially contribute to your results. 

That's the opportunity this system is designed to create. Your initial goal doesn't have to be $1,000. 
Your first goal can simply be: Get Your First Response. Then your first referral. Then your next. Then 
advance through the four levels. The $1,000 monthly target becomes something to work toward, 
rather than something you expect to happen overnight. 

Why I Like Direct Mail 

We live in a world overloaded with digital advertising. Think about how quickly you delete emails. 
How many online ads do you ignore? How many social media posts do you scroll past without even 
noticing them? Physical mail is different. 

Someone has to pick it up. They hold the envelope. They look at it. They decide whether to open it. 
And when your letter looks personal rather than like mass advertising, it has an opportunity to 
capture their attention. You also don't have to fight complicated social media algorithms.  

Facebook can't shut off your mailbox. Google doesn't decide whether your envelope gets delivered. 
You put a stamp on it, place it in the mail, and the Postal Service delivers it. 

Simple. 

The Secret Isn't Mailing Thousands of Letters 

This is where many people misunderstand direct mail. 

They think: "I can't afford to mail thousands of letters every month." 

You don't necessarily have to. Start small. 

You might mail: 10 letters a day. That's approximately 300 letters over 30 days. 

Or: 

20 letters a day. That's approximately 600 letters. The important thing is developing a consistent 
mailing habit. Because one mailing doesn't build a business. Consistency does. 
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Think of each envelope as a tiny salesperson working for you. Some will produce nothing. Some will 
produce a response. Some may produce a new participant. And occasionally, one new participant 
may turn into someone who mails hundreds or thousands of letters themselves. You never know 
which envelope will produce that person. That's why you keep mailing. 

Your First Goal: 100 Letters 

Don't make this complicated. Your first milestone is simple: 

MAIL 100 LETTERS 

Using our hypothetical 3% response example, 100 letters could produce approximately three 
responses. But don't become discouraged if you mail 100 letters and receive one response—or 
none. Direct mail doesn't operate like a vending machine. Results vary. Instead, track what 
happens. 

Ask yourself: Did people respond? Is my mailing list targeted correctly? Is my envelope getting 
opened? Is my sales letter clear? Is my offer easy to understand? Then make adjustments and 
continue. 

Slow, Steady and Consistent 

You don't need to build everything overnight. You don't need sophisticated marketing software. You 
don't need to become an internet marketing expert. And you don't need to spend thousands of 
dollars getting started. You simply need to understand the system and be willing to consistently put 
offers into the mail. 

Remember the progression: 

You Mail. You Generate Referrals. Your Position Advances. Other Participants Begin Mailing. 
Duplication Creates Leverage. You Work Toward Level 4. 

The objective is to eventually reach the point where you aren't relying exclusively on your own 
mailing activity. That's when this simple little direct mail business can become much more 
interesting. 

Is An Extra $1,000 A Month Possible? 

That's ultimately up to the numbers. No business can guarantee what you'll earn. But an additional 
$1,000 per month doesn't necessarily require building a giant company.  

It requires developing a system capable of generating approximately: 
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$33 A DAY 

That's the equivalent of roughly $1,000 over a 30-day month.  

The purpose of the four-level mailing strategy is to give you leverage toward that goal. Instead of 
asking: "How can I personally mail enough letters to make $1,000?" 

Ask a better question: 

"How can I build a network of people who are also mailing?" 

That's an entirely different business model. And you can start exploring it for only: $50.00 

You already know what happens if you do nothing. Nothing changes. So, if the idea of building a 
simple home-based direct mail income interests you, take the first step. Learn the system. Get 
your first mailing prepared. Put your first 100 letters into the mail. 

And then... KEEP MAILING. Because the envelope you don't mail has absolutely no chance of 
producing a response. 

WHY A MONITORED PROGRAM MATTERS 
There is one important factor you should consider before participating in any multi-level direct mail 
program: 

Who Makes Sure Everyone Follows the Rules? 

A four-level mailing system depends on participants following the program exactly as it was 
designed. Unfortunately, poorly managed programs can run into problems when participants skip 
required steps, fail to properly credit referrals, change the mailing rotation, or attempt to position 
themselves where they don't belong. 

In other words: Cheating can destroy a good system. 

That's why I believe one of the most important features to look for is independent administration 
and monitoring. A properly administered program should maintain records of participants and 
referrals, monitor advancement through the levels, and provide a process for resolving questions 
or discrepancies. The administrator essentially acts as the referee. 

They help make sure participants receive the positions or credit they have legitimately earned 
according to the program's written rules. That doesn't guarantee anyone will make money. It simply 
helps protect the integrity of the system. 
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Before joining any leveraged mailing program, ask these questions: 

• Is there an administrator overseeing the program? 
• Are referrals and positions tracked? 
• Are the advancement rules clearly explained in writing? 
• Is there a procedure for correcting mistakes? 
• Are participants prohibited from manipulating positions or bypassing other members? 
• Is there someone you can contact if you believe you weren't properly credited? 

If nobody is monitoring the system, you are essentially depending on every participant to voluntarily 
follow the rules. That's a risk I would rather avoid. 

A GOOD SYSTEM NEEDS A GOOD REFEREE 

The leverage of a four-level mailing program comes from people working together and following the 
same system. When everyone follows the rules, the structure has an opportunity to operate as 
intended. When people don't, the entire concept can break down. 

That's why administration, transparency, accurate recordkeeping, and clearly defined rules should 
be major considerations when evaluating any leveraged direct mail program. 

START SMALL. DUPLICATE. KEEP MAILING. 

Don't worry about mailing 5,000 letters. Don't worry about building a giant business. Don't worry 
about becoming a marketing expert. 

Start with: 100 LETTERS 

Get them mailed. Then mail another batch. Teach your referrals to do the same. The real power 
isn't one person mailing thousands of letters. It's lots of ordinary people mailing manageable 
numbers of letters consistently. That's duplication. And duplication creates leverage. 

YOUR FIRST GOAL IS SIMPLE: 

GET STARTED. 

MAIL YOUR FIRST 100 LETTERS. 

HELP YOUR REFERRALS DO THE SAME. 

WORK YOUR WAY THROUGH ALL FOUR LEVELS. 

You don't need thousands of dollars to test the concept. You don't need sophisticated technology. 
You just need a willingness to follow the system and consistently put letters in the mail. Your first 
position starts with just $50. 
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How To Join $10 Mailbox Cash System: 
www.tinyurl.com/10dollarmailboxcash 
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